BynyubiHs mepakmagubllKiX TAOXHANOTIA y MiKHAPOAHBIM TaHIJII
Oy/a3e 3BsizaHa 3 yJacKaHAIIGHHEM INTyYHAra iHTAJEKTY 1 IHTArpaiblstit
nepakiagy y Oi3Hec-mpampchl. PasBinn€ ToxXHANOrid - manoyHeHai
planbHAcHi 1 rajacaBbIX Mepakiagublkay Aa3BOdilb y OyIydblHi Becwi
MEPaMOBBI ¥ PIKBIME prajibHara dacy 0e3 HeaOXOMHACI ¥ Tepaxiaj-
ypIKaX. ['9Ta ajKpble HOBBIS MardeIMacili JUIs pa3Billlls MiXKHapoAHara
TaHJIJTIO 1 TACKOPBIIh ri1adai3aliblio SKaHAMIYHBIX TIparpcay.

Akpawms raTara, BapTa aJ3Haublllb POCT BHIKAPBICTAHHS TOXHAIOTIN
nepakiangy ¥y amykanpldiHail 1 HaBykoBai cdepax. J[3sKyrodsl im,
JIACJICYBIKI 1 CTYJI?HTBI MOT'YIIb aTPBIMIIIBAIlb JOCTYII Jia 3aMEKHBIX Ha-
BYKOBBIX apThIKyJay i By430HBIX MaTIpbLsay 0e3 MOYHBIX MEpaliKo.
I'ata coperisie iHTArpalen Oemapyckail HaByKi ¥ CYCBETHYIO JACIIEAIyIO
CYTIOJIBHACITH 1 MalTbIpae MardbIMacili Mi>kHapoTHara CynpamoyHilTBa.

Takcama BapTa 3rajailb BEIKAPHICTAHHE TIXHAJIOTIH mepakiany ¥ cde-
PBI TYpBI3MY 1 abcimyroyBanHs. ['aTaumi, pacTapaHsl i TYPBICTHIYHBIS areHIIT-
Bbl YCE yaclell BBIKAPHICTOYBAIOLb ayTaMaThbIYHbl MEpakiag AJs Majsil-
IIPHHS KaMyHIKalpl 3 3aMEeKHBIMI KiTieHTami. ['3Ta cIipbisie MaBBIIIIHHIO
SKaclli COPBICY 1 MPHIIATHEHHIO OOJbIAl KONBKACI TypBICTAaY.

CydacHBIS TOXHAJIOT11 TTepakiay CTaHOBSAIA Heall eMHall JyacTkait
MiKHapoaHara Oi3Hecy, CHOpamr4ardbl KaMyHIKalbllo, 3HIKAIOUbI
BBIJIATKI 1 @JIKPhIBAIOYbl HOBBIS PBIHKI JIJII KaMIlaHili Ba YCiM CBelle.
YnackaHaleHHe TATBIX TIXHAIOTIH y OyAydbIHI 3p00illh Mi>KHAPOIHBI
raHaai b SIIrdd OOJBIIT AACTYNMHBIM 1 3(eKThIyHbIM. [lakonbki cBeT mpa-
IATBac IMKJIiBa 3MSHSIIINA, BRIKAPBICTAHHE TIEPAKIaIUbIIKIX TOXHAIOTIH
Oya3e ampIrpeIBaIlb yc€ OONBIIYIO POJIO ¥ SKaHAMIYHBIX Mparpcax i
MIXKKYJTBTypHAH KaMyHIKaIIBIi.
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Kseniya Shavlovskaya
(The Republic of Belarus)
Scientific advisor T.V. Rylo, senior teacher
Belarusian State Agrarian Technical University

ENGLISH AS THE GLOBAL LANGUAGE OF BUSINESS

English has become a global language used in various aspects of our
lives, especially in the business field. Business has always evolved with
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the time and in each stage of its development, it has been using English
in every single element. English is a must for business people who want
to be able to continue to grow in various fields of the world economy.
This is because in the global market, businesses are facing a very tough
competition where entrepreneurs have to survive using all their
strengths, various means and advantages, one of which is the English
language.

English is the most widely spoken second language in the world.
Multinational corporations and international trade use English as the
common language for all internal and external communications. This
practice streamlines operations and enables the exchange of instructions,
reports and data without language barriers.

Proficiency in English opens doors to new markets and business op-
portunities. Companies that communicate effectively in English can ex-
pand their reach, engage with international clients, and participate in
global trade fairs and conferences. This linguistic capability allows
businesses to market their products and services to a broader audience,
ultimately driving growth and revenue.

The role of English is particularly evident in sectors like finance,
technology, and hospitality. For instance, major financial institutions
conduct transactions, draft contracts, and follow regulatory guidelines
primarily in English. In the technology sector, coding languages, soft-
ware development tools, and product documentation are predominantly
in English. In hospitality, English-speaking staff can better cater to tour-
ists’ needs, enhancing the customer experience and ensuring a consistent
standard of service.

Furthermore, English is indispensable in international trade. Com-
panies looking to import or export goods and services must often liaise
with English-speaking clients and partners. Understanding and drafting
agreements and contracts in English are crucial to avoiding misunder-
standings and legal complications. Moreover, marketing materials,
product manuals, and customer service interactions frequently utilize
English to reach a global audience effectively.

With the rapid advancement of technology, English remains the
dominant language in the tech industry. From software development to
digital marketing, many technical terms and resources are in English.
For businesses to leverage the latest technological tools and platforms,
understanding and communicating in English is essential. This integra-
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tion enhances operational efficiency and innovation, keeping companies
at the forefront of their industries.

English is the language of a vast majority of educational resources
and professional development programs. For professionals seeking to
advance their careers, proficiency in English provides access to top-tier
education and training opportunities. This continuous learning and de-
velopment are crucial for staying relevant and competitive in an ever-
evolving global business environment.

Understanding and appreciating cultural differences is important
in business. Learning English often involves exposure to different
cultures, which can enhance cultural sensitivity and awareness. This
understanding is crucial when working with international clients and
colleagues, as it helps build trust and fosters positive business rela-
tionships.

In today's world, English has become an integral part of the global
business environment. English language proficiency opens new horizons
for professionals, allowing them to interact effectively with partners and
clients from different countries. English not only serves as a language of
communication, but also forms the basis for the exchange of ideas and
innovations. Companies that use English in their operations have a
competitive advantage in the international arena, as they can adapt more
quickly to market changes and customer needs. However, it is important
to remember the importance of multilingualism and cultural sensitivity.
Despite the dominance of English, respect for local languages and tradi-
tions helps to strengthen business relationships and create an atmos-
phere of trust.
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