company management wishes to convey easily. Moreover, the company can
have a copy of the letters with them as a proof of communication with
outsiders.

The use of information or promotional seminars and exhibitions is one of
the best modes of external communication. Seminars can help the organization
display their products and have the company representatives explain their use to
the customers in detail. This can help in solving any kinds of doubt which the
consumers might have about the company's products.

E-mails are yet another effective way of external communication in this
age of advanced technology. E-mails can help us instantly reach out to several
people at a time over long distances, and create awareness about the products
and services of the company.

In this competitive age, where every business house is trying its level best
to get more orders from customers, inventing new forms of communication in
business is essential.
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PA3ZBUTUE CEKTOPA UKT B I'EPMAHUU

PasButne u HIMPOKOE pacrpocTpaHeHHE UH(pOpPMAINOHHO-
KoMMyHHUKaIMOHHEIX TexHojoruid (VIKT) B 'epmanum siBisieTcs riro0anbHOM
TEHJEHIMENH HayYHO-TEXHUYECKOTO MPOrpecca MOCIEAHUX AECATHIETHIH, KOTO-
poe MpHBeIIOo K 3HAYUTENLHBIM U3MEHEHUSIM NMPAKTHYECKH BO Beex cdepax ue-
noBeueckol nestenbHOCTH. Mcnonb3oBanne MKT nmMeer pemnaroniee 3HaUCHHE
JUIS TOBBIIEHHS KOHKYPEHTOCIOCOOHOCTH HAI[MOHAJIBHOW 3KOHOMMKH, pac-
HIMPEHUS] BO3MOXKHOCTEN €€ HHTETPALlUU B MUPOBYIO XO3SIICTBEHHYIO CUCTEMY,
HOBBIIEHUS 3()(PEKTHBHOCTH TOCYJaPCTBEHHOTO YIPABICHMS W MECTHOTO Ca-
MOYTIpaBleHUs W T.1. Pa3BuTne MHGOPMAIMOHHBIX TEXHOJOTHH IEPEBOAUT
MOCTUHYCTPHUAIbHOE OOILIECTBO B HOBOE KaYECTBEHHOE COCTOSIHHE — MH(OP-
MAaI[IOHHOE OOIIECTBO.

B cBsA3u ¢ TeM, 4TO OTpaciv HOBOM SKOHOMUKHM ['epMaHuK UMEIOT pas3ind-
HYIO CTETEHb Pa3BUTHS U HEOJWHAKOBYIO 3HAYUMOCTB UISL OTAEIBHBIX HEMEI-
KHX 3eMelb, HanOosee 3(QEeKTUBHBIM MIPEACTABISIETCS (GOPMUpPOBAaHHE HOBOU
9KOHOMHKH TI0 KJIACTEPHOMY NMPUHIHNILY, HO YUUTBIBAs MIPU 3TOM HOTpeOHOCTH
BCeil CTpaHBl, a TaKXKe €€ MUPOXO3AHCTBEHHBIE CBA3M B Pa3BUTHU HAyKH, UH-
(hOpMAaIIIOHHBIX TEXHOJIOTH, COBPEMEHHBIX KOMMYHHUKaIMi. [Ipu aToM pa3su-
THE OTpaciiedl HOBOH SKOHOMHUKH 00OeCrieunBaeT He TOJbKO PEIlIeHHEe BHYTPEH-
HHUX COIMAJIbHO-3KOHOMUYECKUX MPOOJIeM OTAEIbHOW 3eMIIH, HO M TIO3BOJISIET
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MHOTOKPaTHO YCHJIHNTh 3((eKT MeXperdoHaJbHOW HMHTErpaluy M MeXIyHa-
POIHOM KOOTIEpaIyy.

Pa3zButre oTpacneli HOBOH SKOHOMHKHM OCYIIECTBISIETCS B HACTOSIIEE
BpeMms B ['epMaHMM mapaiiensHO ¢ peopMHpOBaHHMEM BCEH XO3SHCTBEHHON
CHCTEMBI CTPaHBl, KOTOPOE 3aTparuBacT U3MEHEHHs B HAJIOTOBOW CHUCTEMeE, pe-
CTPYKTYPH3AIUIO CIIOKHBIX 3KOHOMHYECKUX B3aMMOOTHOILIEHUI Mexay deze-
PaNbHBIMHU 3eMJISIMH, B TOM 4HCIie pe)OpMHUPOBaHUE OFOJDKETHOTO (eepaus-
Ma — OCHOBBI (h)YHKIIMOHHPOBAHHUS HAIIMOHAILHON 3koHOMUKH I'epmannu. On-
HOBPEMEHHO TPOUCXOJST CTPYKTYPHBIE U3MEHEHHS HA PBIHKE TPYZa, KOTOpPHIE
OKa3bIBAIOT HEOJHO3HAYHOE BIMSHHE HA SKOHOMHUYECKHH POCT U COLUAIBHYIO
CTaOMIILHOCTb.

Hosast sxoHomuka ['epManny npeacTasiser co00il 9KOHOMHUKY COBPEMEH-
HOro MH(MOPMAIMOHHO-TEXHOJIOTHYECKOT0 3Tara MOCTHHJYCTPUAILHOTO 00IIe-
CTBa, Pa3BUTHE KOTOPOTO OMNpeEJeNsieTcsl TII00aIbHBIM PacHpOCTPAaHEHHEM HH-
(OpPMaIMOHHBIX TEXHOJOTHH, M (OPMUPYETCSl O BIWSHHEM CIICTyIOUINX
MIPOIIECCOB:

- pactymiasi poJib 3HaHMH U MX oOJiajiaTesell Kak MPUOPUTETHBIX (pakTOpoB
MIPOM3BOJICTBA 00YCJIOBJIMBAET Ka4eCTBEHHbIE U3MEHEHUSI B CTPYKType o0Iie-
CTBEHHOT'O IIPOM3BOJICTBA, KOTJa YBEIMYHMBACTCS JIOJISI OTPACiel HAYKOEMKOTo
CEKTOpa, MPOMCXOIUT OINEPEKAIOIUHA POCT cepbl yCIyr Mo CPaBHEHHIO C
MIPOU3BOJICTBEHHOM CeEepoii;

- BHEJIPEHHE W HCIOJIb30BAaHNE HOBBIX 3HAHWH CTHUMYJIHPYET HOBBIC Hayd-
HBIE MCCIIEZIOBAHKS U Pa3padOTKU; COOTBETCTBEHHO PACTYT pa3Mepbl COBOKYITHO-
ro UH(GOPMAIMOHHOIO pecypca (HAKOILUIEHHOTO K OIPEENCHHOMY MOMEHTY 3a-
raca 3HaHHWil); B CBOIO OYepe/ib, PAacTylIMe pa3Mepbl MHPOpMALKM U 3HAHWH,
KOTOPBIMH HEOOXOAMMO OBJIAJIETh B IIPOIIECCE OOy4YEHUs, TPEOYIOT Pa3BUTHS U
MIOCTOSIHHOTO COBEPILICHCTBOBAHNS COBPEMEHHBIX MH(OPMAIMOHHO-
KOMMYHUKAIIMOHHBIX TEXHOJIOTHH;

- €CJIM Ha TEpBbIX 3TAllax CTAHOBJIEHHUS ITOCTUHIYCTPHAIBHOrO 00IlIecTBa
peub 1U1a 0 BHEJPEHUU HayKU B NMPOM3BOJICTBO, TO CEYac pe3ysibTaThl HOBEH-
LIMX HAYYHBIX pa3paboTokK, Oyiarojapsi COBpeMEHHbIM HH(MOPMALMOHHBIM TEX-
HOJIOTHSIM, PACHPOCTPAHSIOTCS BO BCEX YKOHOMHUYECKHX M COIHANBHBIX cepax
U JOCTYyIHBl BCEM CTpaHaM, HE3aBHCHMO OT YPOBHS  COIMAIbHO-
SKOHOMHYECKOTO Pa3BUTHSA M COLMAIBHOTO YKJIaja (MAET PaclpoCTpaHEHHE
3HAHMN ¥ UHOOPMALIH «BIITyOb» U «BLIMPHY);

- JUI COBPEMEHHOIrO 3Tama MOCTHHIYCTPHAIBHOIO OOLIeCTBa B ropaszio
OoJIbILIEH CTEeNEeHH 0 CPAaBHEHHUIO C MPEALISCTBOBABIIMMHU NEPHOJAMH Xapak-
TepHA CoLlMaibHAasl HAIIPABICHHOCTh MCIIOIb30BaHNS HAYUHBIX UCCIECAOBAHUH U
pa3paboToK. ITO HAXOIUT OTPAKEHHUE B YJIYUIICHUH HE TOJBKO YCIOBHH TpPY-
Jla, HO W Ka4eCTBa KU3HU HACEJIEHHS; PAaCPOCTPAHEHNH BBICOKHX CTaHAapTOB
00pa3zoBaHus ¥ 3[]paBOOXPAHEHHs Pa3BUTHIX CTPaH MO BCeMy MHUPY (TO ke OT-
HOCHTCS K cdepe Jocyra ¥ pa3BieyeHuil) 1 T.1II.
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HccnenoBanue nporeccoB (popMupoBaHus HOBOM SKOHOMUKH B ['epmaHuu
MO3BOJISIET CAETATh BHIBOJ O HEOOXOIUMOCTH HCIIONIB30BaHHS OMBITa HEMEIKO-
TO TOCYapcTBa IO OPTaHU3AINK BHEAPEHUS HAYYHBIX Pa3padOTOK B MPAKTHKE
yIpaBJIeHUs HHHOBAIIMOHHBIM Pa3BUTHEM SKOHOMHUKH PecmryOnmku benapycs.
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BARRIERS TO EFFECTIVE BUSINESS COMMUNICATION
FOR MANAGERS

Effective communication is integral to the success of any organization.
This is especially true in smaller organizations that usually rely on a smaller
workforce to produce results. Top-down, horizontal and bottom-up communi-
cation flows are all important as every level of the small business needs to
function with consistent objectives, strategies and focus.

Communication skills are critical for managers. Managers need to interact
with each other as well as with their team members on a regular basis not only
to get things done effectively but also to ensure peace at the workplace.
Effective communication at all levels within an organization helps to resolve
problems within the desired time frame.

Managers must not be partial to any of their team members. It is
considered strictly unprofessional. Each employee should be treated as one.
Being a patient listener helps improve managerial communication. Managers
must ensure their speech makes sense and well understood by people around.
For effective managerial communication, one should be neither too loud nor
too soft. In verbal communication, employees tend to forget what was
communicated to them a month ago. Managers must promote communication
through emails at the workplace. Transparency at all levels is essential for
effective managerial communication. Communicating through middle men is
unprofessional and affects communication.

Unfortunately, there are a number of barriers that can negatively impact
communication effectiveness. Understanding these barriers and taking steps to
minimize or overcome them can help to ensure that managers are effective in
their communications with employees and others. The key barriers are
distractions, time limitations, biases and skills.

Managers must juggle not only their own responsibilities and tasks, but
must also be attentive to the needs of the people they manage. Managers can be
challenged to find the time to communicate effectively not only with

340





