WrpoBbie ympakHeHHs (BUKTOPHHBI, KOHKYDPCBHI, COCTSI3aHHS,
KPOCCBOP/IbI M TIP.) SIBJISIFOTCS Pa3HOBHUIAHOCTBHIO Pa3BJIEKATEIbHBIX U,
B KOTOPBIX NPUHUMAIOT Y4YacTHUE BCE YUYACTHUKH KOMMYHUKAIIUH,
HE3aBUCUMO OT UX YPOBHS NOJATOTOBKHU. IrpoBBIC yripakHEHUs B (hopme
COPEBHOBAHMS IO3BOJISIIOT IOBBICUTh AKTUBHOCTH M MOTHUBHUPOBATh
CTYZICHTOB Ha pe3yJIbTaT.

I[lonx nmnpeseHTanmeld  OOBIYHO  IMOHMMAETCSA  IPEJCTABICHUC
3aMHTEPECOBAHHOW ayAWTOPHMH HEKOTOPOH HOBOH WH(pOpMaLuH,
MPOAYKIUY WM YCIYyTH. TEeXHONOTHs Tpe3eHTaluu sSBIsieTcss hopMoit
MPEICTABICHUS U 3aIUTHI TIPOEKTHOTO perieHus. J[aHHas TeXHOMOTHs,
IIUPOKO HCIIOJIb3yeMass Ha TMPAKTUYECKUX 3aHATHSIX HWHOCTPAHHOTO
SI3bIKA, TIOMOTAET OBIIAZIETh HaBBIKAMU TOAaYX MHG)OPMAITUH, TEXHUKOH
MyOIMYHOTO BBICTYIUICHUS, YOSKICHHsI, yMEHHUsI OTBEYATh HA BOMPOCHI
ayIUTOPHUH U BBIXOJIUTH U3 3aTPyIHUTEIHHBIX MTOJI0KCHUIA.

Yyactue B Onumnuane wiM HayYHO-TIPAKTUIECKOW KOH(EPEeHIINH
PaCIIMPSIOT KOMMYHHUKATUBHBIE BO3MOXKHOCTU CTYIEHTOB, IO3BOJISIOT
CBOOOIHO OPUCHTHPOBATHCS B MHOS3BIYHOM Cpelic M peajn3oBaTh HX
JIMYHOCTHBIN SI3BIKOBOM MOTEHITHAI.

Jannaple BHIBI y4eOHOM KOMMYHHWKATHBHOHN JESTETBHOCTH TIPU
MOJIFOTOBKE OyAYIIMX MEHEIDKCPOB K 3(PPEKTUBHONW WHOS3BIYHON
KOMMYHUKAIIMA aKTUBU3UPYIOT UX MMO3HABATEIHLHYI0O U TBOPYECKYIO
JIeTETLHOCTD.

UDC 316.28: 33
G. Kuznetsova, V. Pustovit
(Republic of Belarus)
Scientific-supervisor T.E. Charnovets
Belarusian State Agrarian Technical University

ADVERTISING OF AGRICULTURAL PRODUCTS

Advertising of agricultural products is a vital component for the
success of agribusiness. An agency focused on agriculture marketing
can give you targeted advice on marketing strategies to increase your
bottom line and establish media relationships that will serve you well
into the future. With the current economic climate, increased brand
awareness through consistent media exposure is the best way to keep
your company name in front of your potential customers.
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Advertising of agricultural products is more important than ever since
the economy isin a constant state of flux and your marketplaceis growing
more competitive every day. Direction from agriculture advertising agen-
cieswill help you get the maximum return on your marketing investment
by applying their specific expertiseto your area of agriculture.

Whether you want to launch a brand new product to the market, or are
just looking for a new way to advertise an aready successful one, this'list
should give you a good place to start on where to advertise agriculture
products: print media, |edaflets, face to face, radio, sociad mediaand internet.

Magazines and newspapers provide a very large audience with.in-
formation on your agricultural products, but this isn’t the cheapest op-
tion and you will need to think how you can make your advertising
stand out from the crowd so people will pay attention.

Thisis perfect if you'retrying to sell an agriculture product that iswell-
established, and the need for the mentioned product is well-known amongst
your target audience. If you are trying to sell an agricultural product that
isn't particularly recognizable, or isn't very glamorous, your advert may be
alittle overshadowed by some appealing bits of farm machinery on sale.

If your product is something that needs to be demonstrated to be un-
derstood, you can get your agriculture product right in front of the cus-
tomer. This relies on your ahility to sell your product and you know
immediately if your tactics have worked. Face-to-face events also need
investment. For example, you should make up banners, flyers and other
sales collateral to makean impact.

Radio is once again.a very broad-hitting advertising channd and as
aresult israrely used.in agriculture. Depending on how you spend your
money, you could be hitting tens of thousands of people. If you run a
farm shop or petting farm, radio might be the right tool if lots of people
in the local area listen to a regional radio programme. Radio, unfortu-
nately; lacks a particularly sophisticated ‘tracking’ system. You may
find great success from radio advertising, but getting any detail about
exactly what isworking is simply not possible.

Socia media provides a brilliant way to influence an audience out-
side of ‘traditional’ advertising revenues. Social media is increasingly
becoming integrated into people s daily lives and they look at it multiple
times a day. When done correctly, social media can bring your market-
ing and sales messages to an audience through a persuasive channel.
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The audience of your internet-based advertising can be as broad or spe-
cific as you would like, but if your audience is a more traditiond one, you
may struggle to find the correct audience through traditional online channels.

In conclusion, the advertising of agricultural products includes all kinds
of communication with individuas, groups, or organizations to directly or
indirectly facilitate exchange by informing and persuading them to accept
an organization product or service. There are two major ways that promo-
tion can occur: through persona selling, asin astore; and throughadvertis-
ing, as in a newspaper, internet, etc. Advertisement of products helps agri-
cultural companies generate profit, the lifeblood of economy. About half of
each consumer dollar is spent on marketing activities.

UDC 33: 008
V. Nesterovich, N. Sysova
(Republic of Belarus)
Scientific supervisor N.V. Sysova
Belarusian State Agrarian Technical University

THE INFLUENCE OF CULTURE ON
INTERNATIONAL BUSINESSNEGOTIATIONS

Cross-cultural communications-support international business. The
ability to conduct business across cultures is vital and indispensable.
Not al the managers are prepared for such activity. Lots of magjor com-
panies migjudge foreign business partners on distant markets. It leads to
different misunderstandings in negotiations.

Therefore; in the case of negotiation between different cultures it is
necessary to know the basic elements of the incompatibility of the nego-
tiating parties. As the negotiation process without communication isim-
possible, therefore, impact of culture on the international business nego-
tiations is.significant. Values and norms, which are included in culture,
can affect the negotiation either stronger or weaker.

In a negotiation context, culture not only influences a negotiation
strategy but also the communication style. When negotiators differ in
their basic thought processes, misunderstandings are all but inevitable.
For example, Americans are generally not concerned with building
long-term. This means that Americans enter the first meeting expecting
an issue-oriented outcome, often through a process of bargaining. For
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