6. [Ipezenmayus — nepoe oduIMaIbHOE HNPEICTaBICHUE 3aUHTEPECOBAH-
HOH ayTUTOPUH HEKOTOPOH €Ille HEM3BECTHOM MIIN MaTOM3BECTHOH MPOIYKINH,
¢upmel 1 ee coznareneil. C MOMOIIBIO NPE3eHTANNN HHYOPMHUPYIOT U yOeXK-
JIAfOT MOTEHIMATIBHBIX KINEHTOB M MapTHEPOB B HEOOXOIUMOCTH NpHOOpeTe-
HUSI KOHKPETHOM MPOAYKIMU HIH YCITyTH.

7. Topeu — 3T0 €c1OCOO MPOAAXKU U 3aKYIKH TOBAPOB, Pa3MEICHHUS 3aKa30B
Ha MOJpsHbIe pabOoThI ITyTeM IPHUBJICYECHUS IPEIUIOKEHUH OT HECKOJIBKUX I10=
CTaBIIMKOB M MOAPSIYNKOB, U BEIOOpA HAWIYHIIEro U3 HUX. B pesynbraTe TOp-
TOB 3aKJIIOYACTCSl IOPUANYECKAst C/IENKa C TEM JEJIOBBIM MapTHEPOM, KOTODPBIH
MIPEATI0KIIT HanboJiee BEITOAHBIE YCIIOBHSI.

8. Jlenosas nepenucka — 0000LIEHHOE Ha3BaHHE PA3JIMYHBIX 110 COHEpIKa-
HHUIO JOKYMEHTOB, BBIJICJIIEMBIX B CBSI3H C OCOOBIM CHOCOOOM Tiepenadu WH-
(hOpMAIIMOHHOTO COOOIICHHS.

9. llpecc-kongepenyus —veponpustue 11 CMU, npoBoauMoe B ciydasix,
KOTZa ecTh OOIIECTBEHHO 3HauMMasi HOBOCTb, W OpPTaHM3aIMs WM OTJEIbHAS
W3BECTHAs JINYHOCTB, HETTOCPEJCTBEHHO CBS3aHHBIE C 9TOH HOBOCTHIO, KEIAIOT
JlaTh CBOM KOMMEHTapUH 10 ATOW HOBOCTH, KOTOPbIE OBUIM OBl MHTEPECHBI H
Ba)KHBI JUISI OOIIECTBEHHOCTH.

JIrobast popma nesioBO KOMMYHHMKAIIMM HOCHT yHUKAJIBbHBIH, CBOeoOpas-
HBII XapakTep, Npexanonaras KakKIbIH pa3. pasHBIX YyYaCTHHKOB, YCIIOBHH,
npeamMera obcyxaenus. Ho, Tem He MeHee, Bce. (DOPMBI JOIDKHBI CTPOUTHCS B
COOTBETCTBHM C OIPEJCIICHHBIMH, YHHBEPCAIbHBIMH IPHUHIMIIAMU JEIOBOH
9THKH.
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THE INFLUENCE OF APPEARANCE ON COMMUNICATION
IN BUSINESS
Communication is the key in every aspect of life, but it's especialy crucial
in the'workplace. Communication is essential for the very existence and opera-
tion‘of any business or any other organized effort. Business communication can
be both verbal and nonverbal. The basic objective isto convey the message and
to get-the things done in a business organization effectively and efficiently.
Whether you like it or not, your clothing communicates and it can have a
serious effect on your ability to achieve success. How you present yourself or
your product helps you achieve business success.
Have you ever wondered how much your appearance matters to the people
you meet or how much it matters in business? Many people spend a great dedl
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of time working on their personal looks because appearance and presentation
are everything for them. Presentation extends to business as well. [It's a well-
known fact that people do business most readily with people they trust and feel
most comfortable with.

Have you ever heard such an old saying as"A picture is worth than thousand
words'? This may be the best way to understand the influential role that clothing
plays in communication. When a person has no spoken words to go by, they‘are
based on visual cues, such as that person clothing. It is said to give off informa-
tion about person's age, personality, socioeconomic status, values and political
ideologies. There are three reasons why clothing is important for research: 1)
clothing is used in daily activity; 2) clothing constitutes a frequent public.display;
3) the choice of clothing is easily manipulated by a symbol. Generally, clothing is
frequently seen as diverse in nature. What you choose to wear may communicate
a complex array of information about who you are to other people around, even
when you may or may not be trying to communicate with them.

However, fair or not, people judge us by the way welook and that includes
the way we dress, especialy in the workplace, clothing significantly influences
how others perceive you and how they respond towards you.

When you combine your appearance with communication, not only the others
perception of you affected, but their behavior towards you is also influenced. Cloth-
ing and communication determine whether or net others will comply with your re-
quest, trust you, give you access to decisonmakers, pay you a certain saary or fee
for contracted business, hire you or purchase your products and services.

The appearance hel ps emphasi ze the need for the devel opment of communi-
cation as well as complement the image of successful workersin business.

Here are seven tips to ensure your clothing has a positive impact on your
business:

« Don't show too much skin. That means no short skirts, strapless tops, or
shoes that barely cover your feet "Looking good isn't self-importance; its self-
respect.” (Charles Hix)

* Never wear dirty clothes. This seems obvious but plenty of people think
they can get-away. with wearing that dirty shirt just one more time before bring-
ing it to the dry cleaners. "Neatness and cleanliness is not a function of how
rich or poor.you are but that of mentality and principle.”" (Ikechukwu Izuakor)

e Don't:.wear wrinkled clothing. Heard of an iron? Use it. You'll look neat
and. way more put together. "Looking good and dressing well is a necessity.
Having a purposein lifeis not." (Oscar Wilde)

« Wear clothes that fit you well. "Any man may be in good spirits and good
temper when he/ swell dressed. Thereisn’t much credit in that." (Charles Dickens.)

« Don't overdo it on the makeup or jewelry. Strelka Ingtitute for Media, Archi-
tecture and Design says it'll give you a polished look, and those around you will
perceive you differently. So, stay away from clothing that is too tight or too baggy.
"I love the confidence that makeup gives me." (TyraBanks)
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* Always follow the dress code (or dress one step above). "To be noticed with-
out striving to be noticed, thisiswhat elegance isabout.” (L uciano Barbera)

» Wear appropriate shoes and accessories. Don't wear jewelry that is too
flashy or obnoxious — and always wear comfortable shoes that are appropriate
for work. Also, if you wear makeup, don't overdo it! "Shoes transform your
body language and attitude. They lift you physically and emotionally." (Chris-
tian Louboutin)

The importance of business attire and its influence on the customers has
been recognized by most of the world. Appearance contributes to the'initial
perception of the person that subsequently having great importance on the de-
velopment and success of the business. The combination of appearance and
communication helps not only build initially the foundation of a successful
business, but also helps develop the necessity of quality workers in the busi-
ness. The businessmen in their communication have to pay much attention to
their appearance. All in all, to be prosperous and successful in a business wold,
bear in mind the quotation of Oscar Wilde: "Y ou never get'a second chance to
make afirst impression!"
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OCHOBHBIE CPEJJCTBA KOMMYHHUKAIIUU B PR

CBs31 ¢ OOIIECTBEHHOCTBIO MOAPA3yMEBAIOT yCTAHOBIICHHWE OJarompHsT-
HBIX OTHOIICHHH C LEJNEBBIMH ayAHTOPHAMH. JleHCTBUTENBHO, YTOOBI Tpeyc-
NeTh B 3TOH cdepe, HEOOXOANMO HaJaKMBATh XOPOIIWE OTHOLICHUs HE C 00-
LIECTBOM B LEJIOM, a C| [EJEBbIMH ayauTOpusMu. [Ipuuem Juisi KOHTaKTOB C
Pa3HbIMU LIEJIEBBIMH ayJUTOPHSIMH MOTPEOYIOTCS pa3InYHbIE TEXHOJIOTHH.

JIrobast opraHm3amyst B NPOIECCE CBOCH IEATEILHOCTH KOHTAKTHUPYET CO
MHO>KECTBOM. Pa3JIMUHbIX Tpynm Jojei. 1 94To0sl opranmsaiyst Obuia ycrer-
HOH, OHA JIOJKHA BBICTPaMBaTh CBOM OTHOIICHHUS C 3TUMHM TPYIIIAMH.

Hayxka noka3biBaer, a )KU3Hb HOATBEPIKIAET, YTO YCIIEX JII0OO0ro Jiesia B yCIIo-
BUSIX PHIHOYHOM 3KOHOMHKH 3aBHCHT HE TOJIBKO OT KayeCTBa TOBapa WM YCIyTH,
HO.{. M3-32 OTHOIICHUH (UPMBI C Pa3IMYHBIMK IPYIIAMU OOIIECTBEHHOCTH, KO-
TOpeIM (prpma Oyner mpemmarate ToBap. VIMEHHO MOITOMY CETOIHS ONBITHBIMA
PYKOBOZMTEND JTOJDKEH YMETh paboTaTh M CTPOUTH OTHOIICHUS C Pa3IMIHBIMU
rpynnaMu oOIeCTBEHHOCTH, TO €CTh YMETh MPUMEHATh KOMMYHHKAIIHH.

JlanbHeiilee pa3BUTHE PHIHOYHOM HSKOHOMHUKH JeJIaeT HEOOXOJMMBIMHU
3HAHMS, YMEHUS M HABBIKM KOMMYHHKAIHI BCEM TEM, KTO CTPEMHUTCS YCIIEITHO
MO3UIMOHUPOBATh ceOsl Ha IIIO0AIM3YIOIIEMCs, U MIOTOMY, Bce 0oJiee KOHKY-
PEHTHOM pPBIHKE TOBapoB, yciyr u uiei. [labmuk Puieitmens (PR) ceromus
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