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The article presents methodology of determining fruit and vegetable products market competitiveness level 
for processing enterprises. It justifies practical application of the competitiveness coefficients, allowing determining 
the optimal volumes and the prices of fruit and vegetable products put up to sale on a specific market in order to 
obtain maximum effect.

Keywords: methodology, level of competitiveness, fruit and vegetable products, factors of competitiveness, 
sales of products on the market.
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