B nporpamme Bnepebie CTaBUTCS BONPOC O PasBUTUW CENbCKUX TEPPUTOPUNA, YTO COOTBETCT-
BYET NPUHATHIM B MUPE KOHLIENLMAM YCTOYMBOro passuTtus. MpeaycMoTpeHsl cneuuanbHbie pas-
Aenbl. Mo ynyylleHnio aKkonorum, 6escnacHoCTh XusHeaenTesibHOCTU. B YacTtHocT, HameuvaeTcs
paspabotka (o obpasuy EC) pernameHToB MCMNONL3OBaHWUSA CEfbCKOXO3AWCTBEHHbLIX 3eMernb,
obecneunsaloLnMx CoOXpaHeHue NOYBEHHOro NNofopOaUs, NPesoTepalleHne BOAHON W BETPOBOIA
3po3uny, cMbiBa MUHepanbHbIX yaobpeHun B BogoeMbl U FPYHTOBbIE BOAbI, OCYLIECTBMEHUe Jo-
KanbHOro BHeceHus yaobpeHuit.

Hapapny c 3aBepLueHuem CTpOUTENLCTBA arpoOropOAKOB, HAMEYAETCA NPORCIKUTL UeneHa-
npassneHHyio paboty no 6naroycTponcTBY ApYrX CEMbCKUX HACeNEeHHbIX MYHKTOB, XUTEeNu KOTo-
pbix OyayT nonyyaTs BECb KOMMMEKC COLManbHbIX YCMyr 3a CYET MNoBbILLEeHUs JOCTYNHOCTU K COLM-
ansHo# cepe arporopoakos.

B uensx seinonHeHusa paccmatpusaemon ocygapcreeHHon nporpaMmel Oyaet peanusosaH
KOMNJIEKC MEP MO paclUMpeHUio NPaBoBbiX N OpraHU3aLUOHHBIX YCMOBUA ANA Pa3BUTUA arponpo-
MbILUSIEHHOTO NPOU3BOACTBA U NPUBMEYEHUSA MHBECTULMNIA,

B nporpamMMHbIfi nepuoa B ka4YecTBe r11aBHOrO KpUTepusi OLEeHKU paBoTbl CEenbCKOXO3ANCT-
BEeHHbIX opraHmMsaumit U pernoHos Gyper ABNATLCA 3hEHEKTUBHOCTL, B OCHOBE KOTOPOW NEXuT
npubbine. Mpuagaxnve npuopuTeTa 3IKOHOMUYECKUM NOKA3ATENAM, XapaKTEPU3YIOWMM AOXOAHOCTb
MPOW3BOACTBA, PeHTabernbHOCTL peannsoBaHHOW MPOAYKLMKM, OKyNaemMoCTb WHBECTMLWMA, No3Bo-
T co3path 3aheKTUBHLIA MEXAHU3M OLEHKW pe3yfnbTaToB XO3AWCTBOBAHWUA, OPUEHTUPYIOLLIWIA
opranusauum AMK Ha ykpenneHue 3kOHOMUKW, NOOYXAalowmik HapawmneaTe NPOU3BOACTBO Cernb-
CKOXO3ANCTBEHHON MPOAYKLUWM M NPOJOBONLCTBUA Ha OCHOBE WUCMNONb3oBaHust HanGonee aKOHO-
MUYECKU BbIFOAHBIX OPraHU3aLMOHHBIX, TEXHUYECKUX N TEXHONOMMYECKUX PIHOYHBIX MOAXOA0B.

Marepyanusauma UHBECTMUWIA, HanNpaBfAEMbIX Ha peanusauuio 3anfaHUpOBaHHLIX MEepo-
NPUATHIA NO AanbHENLLIEMY Pa3BUTUIO NMPOU3IBOACTBEHHON U coLManbHOA Chepbl cena B coveTa-
HUW C COBEPLIEHCTBOBAHUEM Hay4yHOro u ynyJlleHnem kagposoro obecneyeHna crnocobHo cyle-
CTBEHHO NOBbLICUTb AhPEKTUBHOCTL CEMbCKOXO3ANCTBEHHOrO npoussogctea. K koHuy 2015 roga
NpoMu3BOACTBO BanoBoW NMPOAYKLMKM BO BCEX KaTeropusix Xo3sncTe Bo3pacteT Ha 39—45 npoueH-
TOB, a peHTabenbHOCTb NPOAAX B CENbCKOM X03siicTBe gocTUrHeT 10-11 npoLeHToB. JKCnopTHbie
MOCTaBKK CENbCKOXO3ANCTBEHHON NPOAYKUMKM Y NPOZOBONBLCTBUA BO3PACTYT A0 7,2 MNpA. Aonna-
pos CLLA. CpegHemecsyHas sapaboTHas nnara yBernuuTcs B akBuBaneHTe 4o 750 fonnapos.

BaxHoi Mepoit no ynyulleHWio (PMHAHCOBOrO COCTOSIHUA NPeanpusTuii u opraHusauwin AlMK
CTaHeT PecTpyKTypu3aLmsa U YacTuyHoe cnucaHue uHaHCoBbIX obasarenscTs, 06pasoBaBLUNXCS B
AI'K screpacTBme NoCToAHHOTO YAOPOXKAHUA MaTepUanbHbBIX M SHEPreTUHECKUX PecypcoB. JTO onpas-
AaHo, NMOCKONbKY AaHHasA oTpaciib MO NPUYMHE HEedKBMBANEHTHOro obmeHa, ocobeHHO Ha NepBOHa-
yarnbHOW Cragun nposeaeHVs pecdopM, noHecna 3HaumTenNbHbIe 1 HeOBOCHOBAHHLIE NOTEPU.

OcyljecTBneHne HameueHHbIX MEPONPUATAIA HA MAKPO- U MUKPOYPOBHE B coueTaHuu ¢ hwn-
HaHCOBbIM, MaTepuarbHO-TeXHUHECKUM, KafpoBOM U Hay4HOM obecrieueHuM SIBUTCH rapaHTuen
BbironHexua ocyaapcTBeHHOW NPOrpamMmbi pasBUTHA CeSbCknx Tepputopuid Ha 2011-2015 rogpl.

MWHHOBALIMN KAK ®AKTOP KOHKYPEHLIUN
NPEANPUATUN NMULLEBOU NMPOMbBILLNEHHOCTHU

INNOVATIONS AS THE FACTOR INTRODUCING COMPETITION AMONG
FOOD-PROCESSING INDUSTRY’S ENTERPRISES

Maigorzata Gérka
State College in Krosno

B coBpemMeHHbIX YCMOBUSIX WHHOBAaLMW SIBMSIOTCA KIHOYEBLIM (haKTOpOM ycnexa NpeanpuaTa Ha
pbiHke. BHEWHUM CTUMYIIOM WHHOBaLMA B OCHOBHOM SIBNSIETCA KOHKYPEHLMA Ha pbiHKe KOHEYHOM npoayk-
umm 32 notpebutens. B cratbe paccmaTpuBaloTCA CYLHOCTL M BMABI MHHOBALWHA, 8 Taloke BNUSHWE MHHOBA-
LIMOHHBIX NPOLIECCOB HA KOHKYPEHTOCMOCOOHOCTE NpeanpuaTuil nuesoit npoMsilreHHocTw. Mpeacraene-
Hbl MHEHUSI 4PYrMX 3KOHOMUCTOB MO UCccnegyemoii npobneme.

Introduction

A characteristic feature of modern economy is the increasing importance of innovation seen
as the factor that determines economic processes. The number of innovations introduced in enter-
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prises determines directions and the rate of economic development. To have the ability to develop,
all enterprises need innovations: new products, services, technologies, management or marketing
systems. Technological and management innovations allow for the reduction of production cost
and improve the quality of manufactured products. What is more, introducing innovations gener-
ates new forms of competition. Dynamics of technological changes and the rate of introduced in-
novations along with the effectiveness of methods applied to introduce them diminish the impor-
tance of price competition [Zotnierski, 2005]. Nowadays, innovations are perceived as one of the
basic factors determining the development of enterprises and therefore they constitute an impor-
tant factor of enterprises’ competitiveness increase. in times of globalization and increased compe-
tition, innovations are becoming indispensable means for proper functioning of business entities.

Innovation — the term and types

There is no uniform definition of innovation in economic publications. The term “innovation®
refers to all spheres of life, from new trends concerning economic or social life, to new tendencies
in ideologies and cultures [Janasz, Koziol, 2007]. Every thought that is new, i.e. that differs in qual«
ity from other notions introduced to date, is an innovation. Such concepts (lat. innovawtion - re-
form, renew) have come into existence and have been realized since the dawn of humanity. Inno-
vations are regarded as new and better solutions used so far that influence socio-economic sphere
of human life [Fagerberg, 2006]. They can be assessed as new solution in reference to enterprise,
market, region, country or international area. The precursor of theory of innovation in economics
was J.A. Schumpeter (XIX century). According to Schumpeter, “innovation” is putting into practice
new notions; most importantly, he puts much emphasis on technological innovations and their in-
fluence on the market. Dissemination of innovation is considered by him as a separate type of
changes described as imitation. The definition provided by Schumpeter is regarded a classic today
[1962]. Marciniak [2000] depicted the notion of innovation as diverse ways of solving problems;
ways, that change the state of things, that introduce novelty and that display a creative character.
Pietrasinski [1973], Penc [1995] and Koch [2004)}, on the other hand, describe innovations as
changes intentionally introduced by people, assessed positively in the light of specific criteria, and
introducing progress.

Today, any change that concerns potential, factors of economic development, and methods
of production is considered an innovation [Boguski, 2007].

The essence and meaning of innovation may be depicted as follows:

e its function is the introduction of novelties to the market, which, in effect, lead to develop-
ment in time,

» development of knowledge leads to innovations, and the latter extort knowledge develop-
ment and scientific and technical progress,

e innovations have become the driving force of progress in economy and society,

e it is increasingly more common that innovations come into being as a result of cooperation
between users of network, where the exchange of knowiedge occurs; networks represent organi-
zations that are new, flexible and open to changes,

o creation and implementation of innovations connected to changes in business management
and in the market becomes more effective owing to network organizations, such as clusters and
technology parks, whose activities are of innovative character,

e innovations increase competitiveness of enterprises on the market; the increase of innova-
tive character of regions and countries leads to economic progress [Dolifnska, 2010].

The general division lists the following innovation types [Pomykalski, 2001]:

« product innovations — (products or services) changes that consist in improving the quality of
goods or services already produced by a given enterprise, or in introducing of a new product,

o technical innovations ~ are the result of introducing improved or new methods of product
manufacturing or rendering services, including distribution, finance, research and development;
these cover changes in methods of manufacturing and of way of reaching the consumer,

¢ marketing innovation ~ changes in product’s/packaging’s design or structure, in product’s
promotion or in pricing strategy,

e management innovation — introducing a new method of business management in a given
enterprise, a new system of organization of a workstation, or new means of managing external re-
lations, which all allow to improve the profitability of a given business.

A shared feature of all types of innovation is meeting internal or external clients’ expectations
in a new or improved, more effective way.
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In food industry, innovations assume different forms. One may list them as technological in-
novations, consisting in creation and implementation of a new technology, as well as innovations
that consist in diversifying manufactured product or service, and innovations connected to business
management [Janszen, 2000].

New, better and more atiractive products and services enable various businesses to
strengthen their position on the market by gaining bigger share in the market and gaining advan-
tage over rival enterprises. By increasing the effectiveness and lowering the costs, technological
innovations allow businesses to boost the profitability of production.

The influence of innovations on competitiveness of food industry businesses

In our times, the rate of development is conditioned by implementing innovations. Recogniz-
ing them as novelties in methods of achieving objectives applied so far, one can relate them to all
spheres of human activity, be it technological, cultural or social sphere.

In endeavours to achieve the level of competitiveness that ensures one’s position on
the market, business owners must look for new solutions, i.e. new resource sources and new ways
of their exploitation in production and consumption, as well as new and more economical ways of
exploitation traditional resources. In this process, knowledge and science are very helpful and use-
ful, as they are responsible for the progress in technology and organization that takes place nowa-
days [Berlinski, 2003].

Both our national and international economists hold the notion of innovation in high regard in
terms of moulding competitiveness on the market. The first one to discern innovation’s qualities
when considering benefits and competitive advantage was J. A. Schumpeter [1960]; he concluded
that implementing innovations is essential for businesses from the point of view economic success.
Similarly, P. F. Drucker [1992] considers innovations as a good basis for the development of enter-
prises, as the former enable to broaden the range of services or merchandise, as well as to im-
prove their quality. What is more, M. E. Porter [2002] displays similar approach; he presented two
basic attitudes towards competitiveness, i.e. rivalry by reorganization and rivalry by enterprise (re-
sourcefuiness). Porter emphasises that rivalry by resourcefulness should focus on innovations and,
as their result, on technological development and creation of new products, consumers and mar-
kets. Simultaneously, he claims that competitive advantage can be gained mainly by focusing on
the ability to create innovative solutions and the.ability to improve the innovative level of a given
enterprise, since these are the only methods that allow to achieve proper level of effectiveness
[Porter, 2001). The main aim of every business on the market is to develop and increase its level of
competitiveness.

Innovations influence the socio-economic progress in both micro- and macroeconomy. They
mould the level of progress in terms of market, its situation and the competitive position of its sub-
jects (enterprises), and at the same time they influence living conditions of people (clients), who
represent various levels of social ladder and diverse economic groups.

Summary

Nowadays, implementation of innovation is the condition that has to be met if a given enter-
prise is to gain advantage over rival businesses and to achieve economic success. The term “inno-
vation” covers product, technology, marketing and organization novelties. A shared feature of all
types of innovation is meeting internal or external clients’ expectations in a new or improved, more
effective way.
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PEMMOHAINBbHASA OUBEPCUDPUKALIUA IKONTOMMHYECKOIO
NMPOU3BOACTBA B MOJIbWE

THE REGIONAL DIVERSIFICATION OF ECOLOGICAL PRODUCTION
IN POLAND

Kilar M., Ruda M., Kilar J.
State College in Krosno

B nocneaHee Bpemsi Cenbckoe xo3aicTeo [onbiumn passusaeTcs oYeHb AMHAMWUYHO, OGHaKO NMposiB-
NeHne HeraTBHLIX NOCNEACTBHI MHTEHCUpUKauuu cNocoOCTBOBANO NOUCKY HOBBIX MYTEA PasBUTUS, OOHUM
U3 KOTOPbIX ABMNSAETCA IKONOrMYecKoe CenbCKOXO3RACTBEeHHOE NPOU3BOACTBO. AHanua AaHHbIX 3a 20056-
2009 rr. noKasbiBaeT, YTO IKONOrNUECKoe cenbckoe X03aNCTeo B (onbile aKTUBHO passmBaeTcs, O YeM CBu-
AEeTenbCTBYET yBenuueHue Kak Yucna npovssoauTenei SKOMOrMHECKM YUCTON NPoayKUUKM, Tak U nfoLanm
3KONOrMUYECKMX cenbxoayrogui. OQHOBpEMEHHO HaGNofaeTcA yBenvyeHve peroHarsHoi aveepcuduka-
LMK 3KOMOTMMYECKOro Npon3soacTea. NposeaeHHoe UccnefoBarve NO3BOMNAET CAeNarb BLIBOA O TOM, YTO B
Brivxkaiilumne rogbl AaHHLIE TEHAESHLIMN COXPAHATCA.

Recently, agriculture in Poland develops very dynamically, which among others stems from
becoming an EU member state. It was necessary to set the course of the politics concerning the
development of rural areas and agriculture, so that it would limit many negative, social phenomena,
and above all to limit the environmental factors as it was in case of many highly developed EU
member states. Those phenomena are the result of the currently dominating system of manage-
ment based on the intensive agricultural production [Kus, Stalenga 2005].

The consequences of those processes are the disturbing phenomena which occur, such as:
degradation of the natural environment, which manifests itself by the degradation of soil, eutrophica-
tion of waters and vanishing of the natural ecosystems, overproduction of food, decrease of trust of
the consumers towards the conventional food products, pressure on following the rules of well-being
of the livestock, Dioxin Affair, BSE, FMD epidemics [Jonczyk, Stalenga 2010].

The appearance of many negative consequences of the intensification of the agricultural
production contributed to the seeking for new solutions, among which the greatest meaning has
the system of ecological production.

Ecological agriculture is a system of management with a possibly balanced floral and faunal
production in agricultural holdings, based on the resources of the bio-origin and of the mineral ori-
gin; which has not been processed. It is a kind of management ensures constantly fertile soil and
high biological quality of resources, with low consumption of the energy coming from the outside of
the agricultural holding [Soltysiak 1993].

The aim of the work was to present the changes in the ecological production in Poland.

The analysis covers the period of 2005-2009, which let to observe the changes in ecological
agriculture. The data used for the analysis were provided by the inspection of Trade Quality of Ag-
ricultural and Food Products.

The present data shows, that the ecological agriculture in Poland constantly develops, which
is proved by the increasing number of the ecological producers (table 1).

According to those data from 2005, there were 7182 ecological producers registered back
than, and 17091 in 2009. In comparison with the previous year, their number increased by 24% in
average. The biggest increase in comparison to the previous year, was in 2007, and was estimated
as 29%, and the smallest was in 2009, estimated as around 15%.
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